Nowadays, the understanding of social entrepreneurship is still diverse. This study aims to create a model of social entrepreneurship and the factors shaping it. The results of this study indicated that there was a direct, positive influence of the organizational environment, social environment, individual characteristic, experience, and family demands for entrepreneurship, while the economic environment, education and training had no significant influence on the entrepreneurship. Furthermore, the results of the analysis proved that the organizational environment, variables, social environment, economic environment, individual characteristic, education and training, experience, and family demands indirectly influenced the social entrepreneurship through entrepreneurship variables as the intervening variables, except for the economic environment variable. The research method used was Structural Equation Model (SEM). SEM is a multivariate analysis used to analyze the relationships between variables in a complex manner. Authors used non-probabilistic sampling with 320 respondents. Authors strive to examine the role of government in providing capital, and universities in creating new social entrepreneurs that contribute to the tightening of social problems in the further research.
Introduction
Entrepreneurship is an art and science that has contributed greatly to the business world. The traditional theory of entrepreneurship states that entrepreneur is someone who creates a new business in a risky and uncertain environment for profit purpose (Kirzner, 1973; Abdulmelike, 2017; Daud et al., 2018) . The traditional theories emphasize entrepreneurship in terms of risk-oriented and individual profit seeking. However, along with developments and changes in the business environment, there is a shift in understanding of entrepreneurship. Now it does not only emphasize achieving individual profit, but also focuses on how entrepreneurial activities can
The results of the study by Mair and Noboa (2003) showed that the interest in social entrepreneurship came from several factors influencing the entrepreneurial behavior. They added that the model of social entrepreneurship, which was specifically related to the social entrepreneurship intention, was influenced by cognitive factors (character and moral) and individual characteristic factors (emotions and empathy), making the social entrepreneur focuses on helping others (Prodanov, 2018) . While Mort (2003) revealed that the factors influencing the entrepreneurship were not only limited to individual factors, because they were not enough to picturize the entrepreneurial process as a whole. He also further mentioned that it was because the entrepreneurial activity also involved organizations, economic environment, and social support, resulting in the environmental factors to be external factors which could complement the entrepreneurial activities. The results of Nicholls (2006) study showed that based on the level of organizational, the social entrepreneurship could be seen from two elements. The first was to focus on social mission, which reflected in the context and output of the actions according to the social values showed in the surrounding environment after the organization carried out its activities. The second was the operational process -the approach to action with an 'entrepreneurial' component. These components indicated the individual behavior of an entrepreneur. From the results of these studies, it can be seen that external factors influence entrepreneurship such as: individual characteristicistics, organizational, social, and economic environment also have a relationship with the formation of social entrepreneurship model. Based on these explanations, there is a strong belief that there is a connection between these external factors influencing the formation of social entrepreneurship model (Kimmit & Muñoz, 2018) .
A previous research by Priyanto (2004) explained that internal factors of entrepreneurship were the aspects that proposed and shaped the spirit of entrepreneurship. Entrepreneurship is basically for everyone because it can be learned. According to Drucker (1996) , every person who has the courage to make decisions can learn to become and behave like an entrepreneur. It is because entrepreneurship is more of a behavior than a personality phenomenon, which basically lies in the concepts and theories, not an intuition (Abdulmelike, 2017; Sannikova & Brante, 2018; Daud et al., 2018) . Further, the entrepreneurial spirit of a person can be formed through several aspects, including: individual characteristic, education and training, experience, parenting, and family demands.
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Based on the research results explained previously, in a broad outline, it can be concluded that social entrepreneurship is one of the positive ways or alternatives in overcoming various social problems these days.
Research studies on social entrepreneurship are interesting, and need to be carried out. However, it has not been discussed on how the entrepreneurship model can be created, the linkages between entrepreneurial variables in general and social entrepreneurship have not yet emerged. Previous researches considered entrepreneurship as a separate part of social entrepreneurship (McMullen, 2011) . On the other hand, the results of a study by Estrin et al. (2013) showed that the high number of commercial entrepreneurs in one country will determine the number of social entrepreneurs. Therefore, it can be concluded that there is a link between commercial entrepreneurship and social entrepreneurship (Myres et al., 2018) .
It is explained formerly that there is an inconsistency in the results between McMullen's (2011) and Estrin et al.'s (2013) studies, which makes it a space for this present study. A question is then followed whether entrepreneurship is related to social entrepreneurship or not. The answer of this question is what this research is about. Thus, the main objective of this study is to understand whether there is a direct link between entrepreneurship and social entrepreneurship. Entrepreneurship will be the antecedent of the social entrepreneurship.
The method that can be used to analyze the Construction of Social Entrepreneurship Model is the Structural Equation Modeling (SEM) method. According to Santoso (2010) , SEM analysis is a complex multivariate analysis as it involves a number of interconnected independent and dependent variables to form a model. However, it cannot simply be concluded that there is a dependent and independent variable in SEM because an independent variable can be dependent on another relationship.
Literature Review and Hypothesis Development

Entrepreneurship
Entrepreneurship is considered as a spirit, ability, attitude, individual behavior in handling business or activities that lead to efforts to find, create, and implement work methods, technology and new products by increasing efficiency in order to provide better services and or gain greater profits (Drucker, 1996; Siagian & Ashafani, 1995; Riyanti, 2003; Prodanov, 2018; Buchko, 2018; Shannikova & Brante, 2018; Shin, 2018) . Based on this definition, it indicates that entrepreneurship is the ability to create something new and different through creative thinking and innovative action to create opportunities in facing life's challenges. This ability is based on the nature, characteristics, and character of someone who has the will to realize the innovative ideas into the real world creatively. It is a process of identifying, developing, and bringing visions into life. This vision can be in the form of innovative ideas, opportunities, and better ways of doing things. The final result of the process is the creation of new businesses formed in conditions of risks or uncertainties (European Commission, 2018).
External Factors of Entrepreneurship 2.2.1 Organizational Environment
Organizational environment refers to the result of actions in an organizational climate that can influence the behavior of its members (Wijono, 2005; Abdulmelike, 2017; Buchko, 2018; Prodanov, 2018) . Someone who lives and is raised in a conducive and challenging, open and flexible organizational environment will be a successful entrepreneur who has a large motivation, is independent and responsive to risks (Buchko, 2018; Prodanov, 2018) . 
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Social Environment
Social environment refers to a social climate exists around individual groups and is based on mutually agreed upon personal values (Reppeti, 2007; Kimmit & Muñoz, 2018) . Social factors (such as network and support from the socio-political elite), economic factors (such as the availability of capital, aggregate indicators, recession and unemployment), political conditions (such as support from other institutions, regulations) and infrastructure factors (such as the education system, labor market, access to information and availability of assets) will greatly influences one's intentionality and decision making in conducting business activities (Mazzarol et al., 1999; Prodanov, 2018) .
Economic Environment
Economic environment refers to an economic condition in an organizational environment. High unemployment is one of the factors that influence a person to create his own employment by becoming entrepreneurs (Sadoulet & Janvry, 1995; Buchko, 2018; Prodanov, 2018) . The level of economic growth of a country also determines the development of entrepreneurship (Kadarsih et al, 2013; Abdulmelike, 2017; Buchko, 2018; Prodanov, 2018) .
Internal Factors of Entrepreneurship 2.3.1 Individual Characteristic
Individual characteristic refers to a tendency that characterizes individuals, which distinguishes an individual from other individuals and becomes the basis for behavior (Crant, 2000; Abdulmelike, 2017; Shin, 2018; Kimmit & Muñoz, 2018) . The character of entrepreneurs can be seen based on six characteristics of entrepreneurs, namely confidence, task and results-oriented, courage to take risks, leadership, originality, future-oriented, and that the characteristics of entrepreneurs and the aspects of entrepreneurship are equivalent (Meredith et al., 1996; Myres et al., 2018; Shin, 2018; Buchko, 2018; Prodanov, 2018; Mohapatra et al., 2018) .
Education and Training
A person's entrepreneurial spirit can be formed through several aspects, and some of them are through education and work history (Hisrich & Peters, 1992; Buchko, 2018; Kimmit & Muñoz, 2018) . The only battle to make humans with moral, attitude and entrepreneurial skills is through education. Education gives many insights for individuals to be more confident; able to choose and make right decisions; increase creativity and innovation; foster moral, character, and intellectual; and improve the quality of other human resources, so that they are finally able to stand on their feet (Soemanto, 2002; Sannikova & Brante, 2018; European Commission, 2018) .
Experience
Learning experience refers to an interaction, between those who learn with their environment, where they can react to stimuli they receive (Soekanto, 1986; Kimmit & Muñoz, 2018; Shin, 2018; Mohapatra et al., 2018; European Commission, 2018; Gandhi & Raina, 2018) . Someone's experience will contribute to their interests and hopes to learn more. Based on the organizational context, work experience of employees in carrying out tasks in an organization plays a very important role (Dahama & Bhatnagar, 1980; Gandhi & Raina, 2018) .
Family Demands
Family demands play a significant role in job selection, although this is also, sometimes, not realized by the respective individual (Mustofa, 1996; Buchko, 2018) . It can be a driving force for individuals to do their jobs including entrepreneurship (Greenhaus & Singh, 2003; Prodanov, 2018) .
Social Entrepreneurship
Social entrepreneurship refers to an effort to create innovative solutions to overcome urgent social problems by working on the ideas, capacity, resources, and social agreements, so that sustainable social change can occur (Alvord et al., 2004; Bornstein, 2004; Thompson et al., 2000; Abdulmelike, 2017; Daud et al., 2018) . 
Hypothesis Development 2.5.1 The Influence of Environment towards Entrepreneurship
Organizational environment refers to the result of actions in an organizational climate that can influence the behavior of its members (Wijono, 2005; Abdulmelike, 2017; Buchko, 2018; Prodanov, 2018) . Someone who lives and is raised in a conducive and challenging, open and flexible organizational environment will be a successful entrepreneur who has a large motivation, is independent and responsive to risks. The strategies and plans implemented, existing financial resources, industry sector and business format will influence one's entrepreneurial behavior (Watson & Scott, 1988; Shin, 2018) . In addition, social environment is a social climate exists around individual groups and is based on agreed personal values (Reppeti, 2007; Buchko, 2018) . Lambing and Kuehl (2000) stated that a person's level of entrepreneurship varies greatly according to the culture in which he has a social environment. Meanwhile, the economic environment refers to the economic conditions within the organizational environment (Sadoulet & Janvry, 1995; Abdulmelike, 2017) . As stated by Kadarsih et al. (2013) , the level of economic growth of a country also determines the development of entrepreneurship. Individual characteristics are the tendencies that characterize individuals who differentiate them from other individuals and become the basis of behavior (Crant, 2000; Crant, 2000; Abdulmelike, 2017; Shin, 2018; Kimmit & Muñoz, 2018) . Meredith et al. (1996) compiled the entrepreneurial characteristics based on six entrepreneurial characteristics and stated that entrepreneurial characteristics with entrepreneurial aspects were equivalent. According to Hisrich and Peters (1992) , a person's entrepreneurial spirit can be formed through several aspects, such as through education, and work history. Training is a learning process which utilizes several methodological techniques to improve skills and abilities of one's job (Nasution, 2003; Buchko, 2018; Kimmit & Muñoz, 2018) . The importance of education in fostering the spirit of entrepreneurship is also stated by Zimmerer (2002). Dahama and Bhatnagar (1980) explained that a person's experience will contribute to his interests and hopes to learn more.
Alwi (2001) also added that experience is the level of mastery of a person's knowledge and skills which can be measured from a person's work period. Likewise, in the context of entrepreneurship, the more entrepreneurial experiences a person has, the better the person will be to master his work, resulting him to finish his job well. Finally, the last is variable family demands. According to Mustofa (1996) , family demands play a significant role in job selection, although this is also, sometimes, not realized by the respective individuals. Further, the entrepreneurial behavior of street vendors were highly related to family demand factors. Family demands are the amount of energy, time, and roles needed to handle the fulfillment of household needs and tasks (Greenhaus & Singh, 2003; Prodanov, 2018) . Family demands can be a driver for individuals to do their jobs including entrepreneurship. From the description above, it can be explained that these factors can influence entrepreneurship. H1: Organizational, social, and economic environment, individual characteristic, education and training, experience, and family demands influence entrepreneurship.
The Influence of Environment towards Social Entrepreneurship
According to the definition, social entrepreneurship refers to a social innovation that aims to create social value generated through a collaboration of a group of people and organizations from a social environment that influences a social entrepreneurship (Hubbard, 2010; Abdulmelike, 2017; Buchko, 2018; Prodanov, 2018) . Experts in social entrepreneurship, Dees (1998), stated that social entrepreneurship is a combination of great enthusiasm in social mission with discipline, innovation, and determination as what customary in the business world is. Furthermore, Dees (1998) explained that social entrepreneurship is the use of innovation to create an economic activity that has social values from a combination of resources to get the opportunities by leading to the formation of organizations and or practices produced and making social changes, resulting it to be impossible to be separated from the activities in the economic environment. Individual characteristics can be a determinant of social entrepreneurial intention in a person (Prieto, 2011; Abdulmelike, 2017; Shin, 2018; Kimmit & Muñoz, 2018) . The external and internal factors include organizational environment, social environment, economic environment, individual characteristic, education and training, experience, and family demands that shape entrepreneurship (Hisrich & Peters, 1992; Abdulmelike, 2017; Buchko, 2018; Prodanov, 2018 Wijono, 2005; Reppeti, 2007) . This is also in line with Hulgard's (2010) opinion that there is a link between entrepreneurship and social entrepreneurship. Therefore, a hypothesis that can be proposed is as follows: H2: Organizational environment, organizational environment variables, economic environment variables, individual characteristic, education and training, experience, and family demands influence social entrepreneurship.
The Influence of Entrepreneurship towards Social Entrepreneurship
Entrepreneurship as a basic concept can be considered as an intervening variable between the influence of external and internal factors on social entrepreneurship (Kimmit & Muñoz, 2018; Daud et al., 2018) . This is supported by the research conducted by McMullen (2011) that previous researches looked at entrepreneurship as an integral part of social entrepreneurship. H3: Entrepreneurship influences social entrepreneurship. Estrin et al. (2013) stated that the higher the number of commercial entrepreneurs in a country, the higher the number of social entrepreneurs. In addition, Gandhi and Raina (2018) also explained that social entrepreneurship is such an effort to create "Social Wealth", so that there is a strong attachment between the social entrepreneurial actors and the community groups assisted. According to Alvord (2002) , the intention of social entrepreneurship may come from business entrepreneurial activities, ideas for creating social values and benefits, identifying social problems, or creating activities that can contribute to a social environment which may come from one person. However, it still requires resources, volunteers, government support, and donations (European Commission, 2018; Kimmit & Muñoz, 2018; Sannikova & Brante, 2018) . H4: Organizational environment, social environment, economic environment, individual characteristic, education and training, experience, and family demands influence social entrepreneurship with entrepreneurship as an intervening variable.
The Influence of External and Internal Environment towards Social Entrepreneurship with Entrepreneurship as an Intervening Variable
Measurement of Variables
The variables used in the study are divided into latent variables and empirical indicators, which can be seen in Table 1 . 
Research Method
The use of SEM as a form of analysis tool, besides being based on the reasons for the complexity of the model used, is also based on the limitations of multidimensional analysis tools used in quantitative research, such as multiple regression, factor analysis, discriminant analysts and others. SEM examines a series of interdependent relationships between variables simultaneously. This technique is especially useful when the independent variables are in the next equation. In SEM, researchers can carry out three activities simultaneously, namely examining the validity and reliability of the instrument, obtaining a relationship model that is useful for estimation (Gozali, 2014) . The population of this study were 1570 people. The sample used were 320 respondents (Salatiga City = 116; Demak Regency = 204). The population was taken from the beneficiaries of social entrepreneurial benefits.
Data Analysis and Findings
Data Analysis
The overall results of the questionnaire are more than 0.1156. Therefore, a valid questionnaire could be based on the significance value of r count> r table. This resulted in the valid questions, which could be used for analysis. Further, the results of the analysis showed that the reliability test value is more than 0.60 for all variables studied.
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Model and SEM Equation Conversion
Confirmatory factor analysis (CFA) examined whether the actions of the construct are consistent with a researcher's understanding of the nature of the construct or factor. Thus, the purpose of confirmatory factor analysis was to examine whether the data could be used in the hypothesis measurement model (Harrington, 2009 ). In Figure 1 CFA of the research variables is presented. 
SEM Assumption Test 4.3.1 Outliers Test
The examination of multivariate outliers was carried out by using the Mahalanobis criteria at the level of p <0.001. Mahalanobis distance (Md) was evaluated using χ 2 at the free degree of the number of parameters in the model used, namely 1065 where the statistical 
Normality Test
AMOS output shows that the CR Multivariate Normality value of 95.079 is greater than the required value of 1.96. Thus, the assumption of normality had not been fulfilled. However, based on the central limit argument, if the sample was larger, the statistics will be normally distributed. With a sample size of 100, the data was considered to fulfill the central limit argument. Therefore, the assumption of normality of data was not critical and could be ignored. After the structural model was made, the next step was to test it. The goodness of fit test must ENTREPRENEURSHIP AND SUSTAINABILITY ISSUES ISSN 2345-0282 (online) http://jssidoi.org/jesi/ 2019 Volume 7 Number 1 (September) http://doi.org/10. 9770/jesi.2019.7.1(18) 241 be done to ensure that the structured model prepared could explain the direction of the relationship and the influences appropriately and did not cause estimation biases. The result can be seen in Table 2 . The results of the overall goodness of fit, based on the figure and the table, it shows that the 2 criteria, namely CMIN / DF, RMSEA, show good models. According to Gozali (2014) , the best criteria used as an indication of the goodness of fit of the model was the value of Chi Square / DF to be less than 2, and RMSEA to be below 0.08. In this study, the value of the CMIN / DF and RMSEA have met the cut-off value. Therefore, the SEM model in this study is suitable and feasible to use which also result in further interpretation for further discussion. If two or more of the entire GOF used have shown a good fit, the model is considered good.
Analysis of The Influence of Entrepreneurship towards Social Entrepreneurship
The structural model presents the relationship between the research variables. The structural model coefficient shows the relationship between variables. There is a significant influence if the P-value is < 0.05. In the SEM, there are two influences which are direct and indirect influences. The following figure 2 depits the results of the analysis of direct and indirect influence.
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Conclusions
First, based on the results of the social entrepreneurship model analysis, it was found that the direct influence of the organizational environment, social environment, individual characteristic, experience, and family demands was significant and positive towards entrepreneurship, while the economic environment and training education had no significant influence on entrepreneurship. The results of the analysis also showed that all variables had a direct influence on social entrepreneurship, except for the organizational environment variables. Second, based on the results of the analysis, all variables did not have an indirect influence on social entrepreneurship. Third, based on the second model of social entrepreneurship, the analysis revealed that organizational environment variables, social environment, economic environment, individual characteristic, education and training, experience, and family demands indirectly influenced the social entrepreneurship with entrepreneurship as the intervening variable, except the economic environment variable.
Future researches can be developed by adding models of industrial factors other than agricultural and educational factors. The role of government in this study has also not been analyzed in the model, although theoretically it is alluded to. The government plays a role in correcting through various policies and institutions. Future researches can also develop models, which add governmental factors. It can be done by comparing government policies in the agricultural, industrial, and education sectors or by using secondary data in a longer period.
